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ABSTRACT
The objective of this research to increase distribution channels of Ban Hong products,
Mae Ramat Subdistrict, Mae Ramat District, Tak Province. To development E-Commerce for Ban
Hong products, Mae Ramat Subdistrict, Mae Ramat District, Tak Province, and to assess the
satisfaction of users of online marketing systems for Ban Hong products, Mae Ramat Subdistrict,

Mae Ramat District, Tak Province. The first step is collecting data to analyze and design the
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E-marketplace system. And evaluate the online marketing system by 5 experts. After that, the
system was tested and transferred technology to use online marketing system to community
enterprise members. By evaluating the satisfaction of users from a sample of 30 people, it was
found that the evaluation results from using the system were at a very good level.

Keywords: E-Commerce, Ban Hong, Mae Ramat, Tak Province
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