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Abstract

This research was studied the motivations for work performance development among
7-Eleven convenience store employees in Bangkok. This research aimed to examine the
motivation factors influencing job performance development among employees of 7-Eleven
convenience stores in Bangkok Metropolitan Area and to investigate the relationship between

Motivator Factors, Hysiene Factors, and employees’ job performance development.

The sample consisted of 400 employees working at 7-Eleven convenience stores in
Bangkok. Data were collected using a structured questionnaire, the reliability of which was
assessed using Cronbach’s Alpha coefficient. Statistical methods employed for data analysis

included percentage, mean, standard deviation, independent samples t-test, one-way analysis
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of variance (ANOVA), Least Significant Difference (LSD) post hoc test, Pearson’s correlation

analysis, and multiple regression analysis.

The findings revealed that most respondents were female, aged between 31 and 40
years, employed as customer service staff, held a bachelor’s degree, and had less than one
year of work experience. Overall, Motivator Factors were rated at a high level. The highest-
rated aspects were pride in successfully closing sales and recognition of the value of one’s
job role, followed by autonomy in solving customers’ immediate problems. Hygiene Factors
were also rated at a high level, with teamwork, cooperation, and mutual assistance among
colleagues receiving the highest mean scores. Furthermore, overall job performance
development was found to be at a high level, particularly in terms of fostering a climate of
trust, performance evaluation, organizational commitment, and employee capability

development.

The hypothesis testing results indicated that differences in gender, age, job position,
and work experience significantly affected Motivator Factors, Hysgiene Factors, and job
performance development at the 0.01 significance level. Educational level was found to
significantly influence Motivator Factors but had no significant effect on Hygiene Factors.
Moreover, the results of correlation and multiple regression analyses demonstrated that
Hygiene Factors were a significant positive predictor of employees’ job performance
development at the 0.01 significance level. Based on the results of the data analysis, the
following policy recommendations are proposed to support organizational development and

improve organizational efficiency and effectiveness.

Keywords: Convenience Store, Motivator Factors, Hygiene Factors, Performance

Development
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6.1 UsEynsuazngunl9gna
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6.4 A3998aN FluN1598
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(Percentage) ANlade (Mean) wazdruldosiuuanmsgu (Standard Deviation) Wiowansszduusagdle
Tunmsannsufoinusesinnuiuasmndeieiudiaviiulunngammamuns
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4.16 drudoauuumsgrumiiiu 0.70 eglusziuinn sesasnfe fnuddnsiuaddunisvhanuni
Uaensglumsvinuivesdnsluszsazenilanadegaganinty 3.80 drudssuuamsgiuiiu 0.79
ogluseduann uazdnsumsnudorensuifaumindu . seuvenuvesiufiatvayuli
wiinnuaansaufiRnuldeduivszansam fanads vty 3.74 daudeavuinnsgiuviiiy
0.81 auay dsnntadvegluszduifanudidyannseussgddalumsiamuinisufuianuves

winuuazaInTelwiudaiululaniunnuniues
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2. Wamnussenaresnandela A

Tindlafiu nMsUssliunauun anuynii 3.88 0.85 wn 1
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Wainue g

4. MSNAUIUMBNIRnssualusunTy

WaIinweAUInTn Upskill Skill ,Data 3.46 0.82 3N 4
Analysis, Digital Literacy, Virtual Training

,E-Learning

104



A. Nampinyol et al. Journal of Logistics and Digital Supply Chain 4(2)

szdunsWaLSUG ORIy ALRRY daudeauu wla  a1eau

WINTFIUWIIAY KA

5. Wanmednasisugiiauludnundueu

Anuie wazlenuay Wumsldvseleosday  3.73 0.78 aly 2
e wazdauay  Wunnsidusyleviann

AUTIOULNANVRIYARINITHALVDIDIANT
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EREY 3.62 0.81 4N

ndoyalunisned 7.4 wudi wsegslalumswmuinsujiReuremdnauiiuazninge
L udaviuluansammumuasiuana iy deyanisiauinsujifau lnesiweglusyiuun
Tnedlaadswindu 3.62 wazdrudoauunnsgiumiiu 0.81 WeRsandusiediu wud iau
U558N1AT09ANWeLa Aul3Idladu MsUssliunauiR anugniusg1aseliios AuAIId
wola AuwunsiauAnen nvesyaa1ng danadegaavindu 3.88 drudoauuiingiumiiiu

i [ A o v a 14 [ 1< a J =
0.85 agluszsuunn sotadun AeauaedInas sugliruludinudunud auns wazdanugy
H1un1slduselevd A1NausIaUEnaNYDIYAAINT wavYa98IAns (Core Competencies) HAade

gagawiiy 3.73 dauloauunnnsgiumiiu 0.78 wagdnsiannausienisiidiuugid wuuegns
= T o & a P ] = 17%% | 3 = Y o
A LUUUNAANEWATALEY WANWABY TEUsIN NSLTIUZAIAUDINIU LnaanesuNISIseu] i
| N Y 1 r.:l' ] (Y o w = v [ v aa
Auadegaawiniy 3.65 drudauuiinsgiuwindu 0.82 auddu  Fandadeeyluseaund
AU AgIIndenssglalunMsimunsudRnuveminauiuasandowiudianiiuluieg

ATWNWHIATUAT

MINN - 7.5 wamsAnwdnuazdiuyaransinysdlalunsimunddinuremdnausiu

AzAINToLLIUBE YL IULUUANFUNNUVIUAT LENATLLNA n=400

JadenisAneusegelaly 4
. - o 4 SAAULUYILUUY
mswmmﬂgumﬂmwnmu LA ALY o t P-Value
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LA
Uade4la (Motivator Yy 3.35 0.36 - 0.000
Factors) AN 3.83 0.68 5.938
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UadunisAnwiusegelalu

5 o o daudeauy

nswaURUROULENAIY Ll AadY . t P-Value
NINTFIUWNAY

el
Uadernqunsetade Y 3.35 0.43 - 0.023
gueunily (Hygiene Factors) A 3.71 0.68 4.458
AUANYAULNITHAIUINIT Y 3.30 0.42 - 0.000
U Uy i 3.70 0.71 4.790

MINN 7.6 wamsAnwanwazdluyanan1sAnwwsgdlslum st jiRnuemineuiuy

azangaigLIudavliuluusnjunnumuasLeNAaN Y dINUAAS

n=400

nsfnwusgilalumsianufifenuienany df SS MS F P-value
21g
Uade4la (Motivator Factors)
FENINNGY 3 9.400  3.133  7.454  0.000
nelung 396  166.465  0.420

U 399 175.865
ﬁa%’aﬁmw'%aﬁa%’aqsuamﬁa (Hygiene Factors)
WENANDIE
SYWInang 3 8545 2848 6934  0.000
melungu 396  162.671  0.411

594 399 171.216
AUANYUZNIHRIUINISU TR
WENANBIEY
FENINNGY 3 17.063 5688 13170  0.000
melungu 396  171.016  0.432

U 399 185.044
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UadenisAnwusegelalumsimunujifeu df  SS MS F P-value
WENAUNITANE
Uade34la (Motivator Factors)
FEMINNGY 2 6.528 3264  7.652  0.001
nelungy 397 169.337  0.427

U 399 175.865
ﬂa%’agﬂﬂuu%ﬂﬁaqmamﬁe (Hygiene Factors)
FENINNGY 2 0.769 0385  0.896  0.409
elungy 397 170446 0.429

3 399 173.215
AUENYZNIHRILINISU TR
FEMINNGY 2 3590  1.795  1.348  0.022
nelungy 397 184.489  0.465

U 399 185.044
JadunsAnwusegelalunisiaunufjiacuuen  df ss MS F P-value
AUAILNLS
Ua3e34l9 (Motivator Factors)
SYWIeNgH 3 25062 8354 21938  0.000
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